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Twitter Case Study

Background
Use this space to provide 2-5 sentences to summarize what you did and the outcome. For example, “monitored twitter, got an alert, engaged the user, resulted in a sale.” Or, “saw a blog post about a customer’s negative experience at our store, engaged them, resolved the issue, offered a coupon, customer was happy.” Be extremely brief. Action and results are all that are needed. 75 words or less.
Details
In this section, recap the series of events in three parts: (a) how you discovered the opportunity/risk/action-item; (b) the engagement or action that resulted, including bits of the thread or even a screenshot if relevant; and (c), the end result or resolution. Include names and specifics to help you explain the series of events that transpired. This section should account for 75% of your document. No more than 500 words though. Include links to the actual thread if possible/relevant.
Conclusion
[bookmark: _GoBack]This section is similarly brief to the background. Just summarize why this case study is important to your business. You’ve already summarized the actual event in the background section. For example, “we were listening to our keywords actively and followed our standard operating procedures when we discovered an unhappy customer. By having a plan of action, we were able to swiftly resolve the issue and turn an unhappy customer into an advocate who posted an accolade about our company.
